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Iub npeamera

ITws npenmera TpokumTe ¥ MapKETHHT je Jla CTyAEHTHMA IPYKH OCHOBHA U IPUMEHUBA 3Haka O (PYHKIMOHHUCAKY TPXKHUIITA TOJEOIPHBPEIHIX
HPOM3BO/A, Ca MOCEOHMM OCBPTOM Ha Tp)KHIITE Boha M BHHA, KA0 U O OCHOBHMM KOHIIENITHMA M MHCTPYMEHTHMAa MapKeTHHIA y arpoOH3HUCY.
IIpenmer uMa 3a UJb Ja OCIIOCOOU CTYAEHTE 3a pasyMeBame TPXKHIIHMX IIpolieca, MOHAIamba MOTPOIIaya U MOTYRHOCTH MO3HLIHOHUPAha
MIPOU3BO/Ia, Ka0 ¥ 32 IPHMEHY OCHOBHUX MAapKETHHI CTpaTeryja y INlacMaHy HOJbOIPUBPENHHX IIPOU3BOA ca JOJaTOM BpeqHomIhy.

Hcxon npeqmera

Tlo 3aBpureTky mpeamerta cTyzneHT he crehn ocHOBHaA 3Hama 0 (HYHKIHOHHCAY TPXKUIITA IOJbOIPUBPEIHUX IPOU3BOAA, Ca HOCEOHHM OCBPTOM
Ha TpxkumTe Boha n BuHA. CrymeHT he Outh ocmocoOieeH 1a pasyMe OCHOBHE MapKeTHHI KOHIIENTE, aHAJIM3Mpa MOHAIIAke IO0TpoIlada H
OCHOBHE TPXHIIIHE TPEHAOBE, Ka0 U Ja NMPHMEHH jeJHOCTABHE MapKETHHI CTpaTerdje y IUlacMaHy IOJbONPHBPEIHHMX Npou3Bozaa. Takobhe,
cTyneHT he pa3BUTH CIIOCOOHOCT NMpPEIO3HAaBamba MOTYNHOCTH 3a Kpeupame IPOU3BOAa ca JOJATOM BpeAHOIINy U BHXOBO MO3UIMOHUPARkE HA
TPIXKUIITY.

Cajgp:kaj mpeamera
Teopujcka nacmasa

HacraBa oOyxBata yno3HaBame ca MOJMOM M KapaKTepUCTHKaMa TPIXKUIITA OJONPUBPEIHO-IIPEXPaMOCHHUX POU3BO/A, Ca HOCEOHIM OCBPTOM
Ha cHeU(HIHOCTH arpapHHUX TPXKUIITA. AHATHU3UPajy ce THIOJIOTUja U CerMEHTalyja TPXKHIITA, Ka0 U OCHOBHE KapPAaKTEPUCTHKE IOHYAE H
TpaXKibe IO0JEOIPHBPEHO-TIpexpamMbeHnx npousBoza. [loceOHa nakma mocseheHa je (akTopyMa Koju yTHUYy Ha Tpaxmy (Opoj morpomraya,
JIOXOJIaK, IOXO/IOBHA €NACTUYHOCT, LICHE, IICHOBHA M YKPIUTEHA €IaCTUYHOCT), Kao U CIenH(pUIHOCTUMA MOHY/E Y HOJbONPUBPENH. Y OKBHPY
IpeMeTa IpoydaBajy ce IIeHe MOJbONPUBPEIHO-TIPEXpaMOCHUX MIPOU3BOJA, BUXOBE BPCTE, MAPUTETH IIeHA, Ka0 U MEXaHH3MH (GopMHUpama
perymucama IeHa y mnosbonpuspenn Pemy6imke CpOuje. Pasmarpajy ce oOamumy mpomeTa HOJbONPHBPEJHO-IPEXPAMOCHHUX IPOM3BOJA
(mocpeiHM M HETIOCPEIHH), TPrOBHHA Ha BEIMKO M Mallo, Ka0 M yJIora TPXKHIIHMX MHCTHTYyLHja Y (YHKUHOHHCAmy TpXKHINTA. Jlpyru aeo
HacTaBe 0oOyXBaTa OCHOBHE KOHIENITe MapKeTHHTa y arpoOM3HHCY, yKJbydyjyhn aHamm3y TpXKHIIHE CUTyalldje U KpeHpame MapKeTHHT
crpateryje. IloceOHO ce oOpalyjy HMHCTPYMEHTH MAapKeTHHI MUKcA: MPOU3BOJ (KOHLENT, JXMBOTHH LUKIYC, KBAJIUTET, IaKOBalke U
Openaupame), LeHa ((hakropu U MeTose popMupara), MpoMoLyja (ornamasame, yHanpeheme npojaje, 0IHOCH C jaBHOIINY U TMYHA POAaja) U
mucTpuOyIHja (KaHauM mpojaje | yoructuka). CrienujanHu feo HacTaBe nocseheH je anammsu TpxumTa Boha, rpoxha u BHHa, yxibydyjyhu
crien(pUYHOCTH MOHYJAE, TPaXHe, KBAIUTETa, CE30HCKUX Kojebama M MO3HLHMOHHMpama OBHX Npou3Boxa Ha nomaheM m mehyHapomHoM
TPXKHILTY.

Hpaxmulma Hacmaea

IIpakTiyHa HacTaBa ce peaynsyje Kpo3 aHaIM3y KOHKPETHHMX TP)KHMIIHHMX IpHMepa M CTyAWja ciiydaja u3 obmacTtu Tpxuiuta Boha, rpoxha u
BuHa. CTyIeHTU KO3 U3paly CEMUHAPCKHX PaJloBa, JUCKYCHje U paj y TpylaMa IpHMemyjy cTeueHa 3Hama Ha aHaIH3y HOoHyde, TPaKibe, IieHa
¥ MapKeTHHI aKTHBHOCTH y arpoOusHucy. ITocebaH akieHaT cTaBjba ce Ha aHAIN3Y IIOHANIamkba MOTpOIIada, MO3UIHOHUpAE MIPOU3BOJA H
n300p oarosapajyhnx MapkeTHHI HHCTpyMeHarta. IIpakTWyHM paj oOyxBaTa M OCHOBHE aHaIM3e TPXKMUIUIHMX [IOJATaKa U HACHTH(OUKALHM)Y
MoryhHoCTH 3a yHanpelhemwe m1acMana NoJbOIPUBPEAHHX IPOU3BOIA.
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Bpoj yacoBa akTHBHe HacTaBe | Teopujcka HacTaBa: 2x15 =30 | IMpakTnyna Hactasa: 2x15 =30

Mertone u3Bpohema HacTaBe

[IpenaBama, Mpe3eHTOBAKE CEMUHAPCKUX PaJ0Ba Ha YaCOBMMA BEXOU, MEHTOPCKH pajl ca CTYJACHTHMA, JUCKyCHja
Ha 4aCOBMMa HACTaBe U BEXOU.

Ouena 3Hawa (MakcuMaJnu Opoj noena 100)

1oeHa
IMpenucnutHe 06aBe3e 3aBpUIHHA HCIIHT NoeHa
AKTUBHOCT Y TOKY IIpElaBamba 5 YCMEHH HCIIUT 50
KOJIOKBHjyM-U 30

CEMHMHap-U 15




